


FROM THE EDITOR

early 200 young professionals

submitted applications for the

2005 40 Under 40 awards, with

the entrants comprising a di-
verse cross section of the Delaware Val-
ley’s business community.

In other words, the Philadelphia Busi-
ness Journal had a tough time selecting
this year’s honorees. =

But we finally managed to select the 40
we feel best reflect the ideal of today’s
professional. In most cases, business
success alone no longer is enough.
There’s more to life than work, which is
reflected in the résumés of many of our
well-rounded winners.

Sure, you have to be good at what you
do to be seriously considered for an
award, but there’s a whole world outside
the workplace that often needs help and
support, too.

Once again, we used a 30-point scale to

grade entrants on demonstrated leader-
ship ability, business success, commu-
nity/civic activities and regional focus/
impact. In the end, the latter two catego-
ries often separated the winners from
the rest. v

Thanks are in order to editorial intern
Kerry Lester, who helped coordinate
most phases of the selection and data-
collection processes, as well as Design
Editor John Spencer, who completed the
seemingly difficult puzzle of making the
winner profiles fit onto the pages, and
Marketing Coordinator Rachael Ales-
sandro for handling 40 Under 40’s pro-
motional aspects.

— Andy Gotlieb
Special Reports Editor




























